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“Level up your employee giving strategy”



Raising Your Visibility

through Storytelling
and Other Mechanisms

Lindsay J.K. Nichols, Vice President, Marketing and Communications, America’s Charities
Tonya Guy, Associate Director of Marketing and Communications, Canine Partners for Life
Brenda Segal, Development Manager, Miriam’s Kitchen
Susan J. Wright, Administrator/LM AERO Club, Lockheed Martin Aeronautics Company
Sarah Ford, Marketing Director, America’s Charities
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Canine Partners for Life

 The mission of Canine Partners for Life (CPL) is to increase
the independence and quality of life of individuals with
physical, developmental, and cognitive disabilities or who
are in other situations of need. We achieve our mission by
providing and sustaining professionally trained service and
companion dogs.

e Accredited by Assistance Dogs International (ADI)

 Placed more than 650 service and companion dogs in 45
states.
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Applications for Storytelling

 Storytelling Is used in every project, event,
conversation, etc.

— Educational Presentations

After suffering a high level
. . disability from a diving
- Charlty Fal rS accident, | was interested

in receiving a service dog.

. . | was matched with Topper
— SOCIal Medla from CPL in 2015. She has
not only provided me with
. ] more independence and
— P rl nt M ate rl aIS confidence, but has also
added an inexpressible
amount of happiness
—_ We b Slte to my every day. Thank
you for making this
partnership possible!

- PerSOna| |nteraCt|0nS — Connor and Topper
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Best Practices for Storytelling

« Tell the story in a manner that is easy for your
audience to understand

— Don’t use complex terminology

— Use real life examples the audience can connect
with

— Keep the story short and simple

« Train all staff, volunteers, and board members
how to effectively use storytelling to attract ne
constituents

e Use images when possible

#ACNP17 @E’a‘ﬁ MEMBERSHIP ASSEMBLY 2017




Emiriom’s kitchen

Ending chronic homelessness.

Brenda Segal,
Development Manager
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Lockheed Martin AERO Club

Storytelling and Other Mechanisms

Washington, D.C.
May 12, 2017

LOCKHEED MARTI% Susan ). Wright
Administrator/Executive Director

2017 Copyright: Lockheed Martin — do not replicate or
reproduce or share
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Lockheed Martin AERO Club

o

Established in 1942 1mcs Emp/
,&0 e@
24,000 employees in United States LM
E AERO
Various segments of employees
: ploy 3 Club
WV
Annual contributions $2,500,000 3 l”‘
N

— Designated Funds —50% - 513 agencies
— Employee Emergency Aid — 15% - 250 employees

— Grants — 35% - 100 grants ranging from $3,000-$150,000
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Storytelling — Internal and External
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Campaigh Materials

Impartant Informetion
* Tha LM AFRO Club now offers an.
sectenric eeerilmaet oprion
fith this year's enroliment process,
ockheed Martin Apmnaunes emplogees
iy select agency designations ace
all Asronautics sites.

= One logged in for lectronic enrollment,
e il

= The Contsibution ard agency selectic
will rerruins b same: fir Uhe fullowirg
yoar i no actice s takmn by the
Lnekhaed Marin Arramties emplogee
 Employaes may contriby iy
52 minimum) or make a nne-time
donaticn {5
sen apprecined
» Contrise eductions wil
o the frst paycheck of the
ollowirg yea

Aeronautics Employees Helping Each
DOther and Our Communities

Our History

The Lockheed Martin AERO Club has a long, proud
history. With roots dating back to the 1940s,
employees have been using the payroll deduction
system to give back to communities where they
live and wark.

Purpose of the LM AERD Club

By allowing employees to contribute to their
charity of choice or through unrestricted gifts,
100 percent of all donations flows back into
the community.

Haw the LM AERD Club Works

Contributions raised are dispersed through three
options — emergency aid, restricted charities and
grants. All contributions are donated to 501(c)3
organizations serving the communities of our
employees. For a list of organizations receiving
funding last year, please visit the internal website:
and follow the link to the LM AERO Club

The LM AERO Club is a year-round vehicle
for giving. Remember, you can start making
contributions anytime throughout the year.

Rk Holina Huse Charites

sk 4 Wish fmiiom

Whao We Help and Why

Emergency Aid for Employees

Lockheed Martin Aeronautics employees
and eligible dependents facing unexpected
emergency situations may apply for financial
assistance. Each local board of directors
confidentially reviews all Emergency

Aid applications.

Restricted Contributions
Employees may choose to restrict their
donation to their choice of charities. All
contributions will go directly to that charity.
Organizations are generally well known in
each community, such as the American Heart
Association, National MS Society, Boy Scouts,
Girl Scouts, American Cancer Society, hunger
relief agencies, homeless shelters and the
United Way and their partner agencies.

BE THE DIFFERENCE.

VOLUNTEER, DONATE.

EO 2

Grants to Community Organizations
Community 50(c)3 organizations may apply
for a grant. The amount of the grant depends
on the funds raised locally. Following are the
four focus areas.

1. Stabilizing families (housing the homeless,
feeding the hungry, addressing domestic
violence, preventing child abuse)

2. Building communities (job training, adult
literacy, disaster relief)

3. Improving community health (medical
research, health education, medical care for
the uninsured, substance abuse prevention)

4. Serving paople with special neads
(recreation, rehabilitation or job training
for physically or developmentally disabled
children and adults, elderly needs and
‘community mental health programs)

How to Donate

Step 1: In browser address window, enter
http:/fwwwepledgefirst.org/
LockheedMartin/Aero

Step 2: Enroll as a new user

Step 3: Enter your first and last name and
LM People Number

Step 4: Create a user name and password

Step 5: Specify a security question
and answer

Step 6: Click “Submit”

After clicking “Submit” you have created

your account, you wil link directly to the LM

AERO Club online giving website home page

There you can begin your search for charities,

read stories on how some organizations use

it find

A paper enrallment form is available on

the LM AERO Club website found on Inside LM,
For assistance with electronic enrollment,

email help@charities.org or

call (703) 3957-7888

Actions Available

Maintain Contribution and

‘Agency Selection(s)

If the Lockheed Martin Employee makes no

changes, current L AERO Club contribution

and agency selection(s) will continue from

year to year.

Initiate/Change Contribution

Any change to contribution andor agency

selectionis) will replace all current

LM AERO Club designations.
i will

to questions in
FAQ and more.

,.
begin on the first paycheck i“ J
¥

iﬂdﬁ‘
of the following year. i
L
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wa DONATE. VOLUNTEER.
ﬂ

e,

“MY FAVORITE
CHARITY IS GUIDE DOGS
OF AMERICA, JOIN ME
IN SUPPORTING
THE LM AERO CLUB."

See insideLM for Details

BETHEDIFFERENCE.

DONATE. VOLUNTEER.

See insideLM for Details

T LN A L~

‘m« W

“JOIN ME IN
SUPPORTING OUR
LOCAL NON-PROFITS
BY GIVING TO THE
LM AERD CLUB”

See insidelLM for Details




This edition of AerolTV News Blast includes:

- Be THE Difference through LM AERO Club

- Employees celebrate diversity and inclusion

- Social media influences Advanced Pilot Training
competition

. - K . 3 ‘ / \

) ) . INTERNATIONAL EMPLOYEES & FIREFOX USERS CLICK HERE b
https://vimeo.com/aeronauticsmm/review/18

5046535/5b0077c9ef



https://vimeo.com/aeronauticsmm/review/185046535/5b0077c9ef
https://vimeo.com/aeronauticsmm/review/185046535/5b0077c9ef
https://vimeo.com/aeronauticsmm/review/185046535/5b0077c9ef

Billboards and Advertisin
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DONATE. VOLUNTEER.
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LM AERO Club funded
a grant of

$50,000 to the UNT
{ Health Science Center for

BE THE DIFFERENGE.

RIGHT HERE IN FORT
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Internal Communications

Hello, Susan Wright M = My Boockmarks

insidelM

PAY, BENEFITS & NEWS & EVENTS COMMUNITIES &
CAREER PEOPLE

ABOUT US

Hom= = News And Event=

Start Page

Expon Comralled ITRMMEKN (EC).
1 | CRX-01S, CRICED)

My Guide Dog, "The Light of My Life”

by Susan Wright — POSTED ON FEBRUARY 1, 2017 = ﬁ Giving and Receiving This Holiday?
Let CPS-008 Guide the Way

Susan Wright
Contigure 11y Sream

Network

STORY HIGHLIGHTS Your Guide to Continuous Feedback

= While many of us may know the pleasure of canine companionship and loyalty from our = Following
family pet, we cannot appreciate the com!:lexi:\-' of the relationship that develops between 2 IT Supplier Playbooks Guide Post to the Lockheed Martin AERO Club stream..
wisually impzired person and their guide dog Strategic Engagement EEm
= The Lockheed Martin AERO Club (Aeronautics’ employee charitable giving campaign) funds - S —
3 : 2 Q A
Guide Dogs of America The Many Benefits of the Employee Bookmarks
= The total cost of each guide dog and training is $42,000 and given free of charge to the Development Guide . 7| Looess utsrin AERO Glub
e ] Christopher S Stewart {ALRO} . ;
recipient sz { U{E'] Paimcale employees began contrisuting to Single Mothers Ouireach in 2009 through
Style Guide B comorate Ethics ofr. IAMMli|  gifis and grants. To date., they helped over 2,200 mother-headed houssholds get back

on their feet without falling into the system. Read more.
B HercUpdate: c120 insidelm.external. Imco. com d ! it de-support-single-

parent-families
VY soe Latrarca source: hitps:/iin

eim. excternal. Imco. com

2rursag Comment - Lke - Snare - Sam - Stk s inapgroprize
“ Kennth B Ross
;ﬁi.l Lockheed Martin AE... ﬂ}?“ Lockheed Martin AERO Club
; Ul -! Since 1807, the YWCA Fort Wiorth & Tamant County has worked to improve the lives of
% Aercnautics - =TT LIET 'AMME jouincome women, children, and their familiss. Todsy, the YWCA remains Tamant

County’s only center-based provider of child care for homeless children. Resd mare.
hitps: external Imco.com/t " p gifts-changing
through-ywea

source: hitps:/iinsidelm.exten
Tumsday 2 11 3%m Comment

E Manasses Site Group.

® Campaign - Month of Giving
8% Marion Site (Tergets

Imeo.com

SnEr: - s3m - St Flag 35 MEDprOOTEE

% Community Relations

Mitchel Field Site G.

B Paim Besch Site Gr. (| Loshesd Marin AERO Club
{'2 L] The mission of Camp Kudzu, supported by the Maristta LM AERO Club, is to ducate,
‘ Syracuse MMM crmpower, and inspire children living with type 1 diabetes. Camp Kudzu's power is

W Feature Story

% People e ransformative by addm‘gl oy, hope and confidence to young lives
external Imco. d i kud:

hildren-
type-1-dizbetes

source: hitps:/finsidelm.externl Imco.com
Jun 1838 B56am Comment

Bookmark a Stream _

s3m s F rapproprize

Lke - smare

Can you imagine lix in world without sig ion is one of the things that is taken for granted
each day. Fortunately for blind and low vision adults an optien exists to enhance their lives. Guide
Diogs of America is an organization that trains dogs to provide individuals with the confidence,
independence, ity to achieve their goals and live life to its fullest. For more than 17 years,
Lockheed Martin Aercnautics employess direct a portion of their hard-samed pay checks each week
to support Guide Dogs of America. It is because of each gift that lives are changed.

Lockheed Mertin AERD Club
The American Heart Assccisticn is saving lives and improving heslth cutcomes. Gifts
from the empleyees LM AERO Club ars helping. Read how we make & differsnce.
http: external Imco._com/r d i have-h d-gi
My Liked ltems source: https:/iinsidelm external Imoo.com

1 1 9553 Commet - Lie - Snare

Filters

My Saved ltems

s=R S F nEpproprize

Create & Filter

<] Locthesd Mariin AERO Club
i The Community Enrichment Center (CEC) provides housing, food, clothing, counseling
3 and educaticnal to homeless families and victims of domestic violence. The Lodkheed

KATRINA AND GUIDE DOG PA

Mertin AERG Club provides funding for families moving into selfsufficiency
hitps:ii external Imco.com/news-and-eventsic
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Social Media

Susan Wright 2511 followers | Publisha post |

Administrator at Lockheed Martin AERO Club

Recent Activity (32)  Published (43)  Drsfis (0)  Followers (2.511)

Honored by Ronald Meals and So Much More The Stars are Bright at
McDonald House of Fort Juky 14, 2018 Camp Fire!

July 22, 2018 June 29, 2016
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Getting Your Story Told Effectively
When Someone Else Is Sharing it

Key Elements of Good Storytelling:
(1) Human Interest (2) Emotion (3) Impact

 Know who your audience is: Employers =
and employees @w

« Make it Easy: Many of the coordinators :
Implementing employee giving programs
share similar resource limitations as
nonprofits

 Leverage Multiple Media Formats
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