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Canine Partners for Life
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• The mission of Canine Partners for Life (CPL) is to increase 
the independence and quality of life of individuals with 
physical, developmental, and cognitive disabilities or who 
are in other situations of need. We achieve our mission by 
providing and sustaining professionally trained service and 
companion dogs.

• Accredited by Assistance Dogs International (ADI)

• Placed more than 650 service and companion dogs in 45 
states.



Applications for Storytelling

• Storytelling is used in every project, event, 
conversation, etc.

– Educational Presentations

– Charity Fairs

– Social Media

– Print Materials

– Website

– Personal Interactions
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Best Practices for Storytelling

• Tell the story in a manner that is easy for your 
audience to understand
– Don’t use complex terminology
– Use real life examples the audience can connect 

with
– Keep the story short and simple 

• Train all staff, volunteers, and board members on 
how to effectively use storytelling to attract new 
constituents 

• Use images when possible 
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DOCUMENT PROTECTION GOES HERE

Lockheed Martin AERO Club
Storytelling and Other Mechanisms

Susan J. Wright
Administrator/Executive Director

Washington, D.C.
May 12, 2017

2017 Copyright: Lockheed Martin – do not replicate or 
reproduce or share



Lockheed Martin AERO Club
• Established in 1942

• 24,000 employees in United States

• Various segments of employees

• Annual contributions $2,500,000

– Designated Funds – 50% - 513 agencies

– Employee Emergency Aid – 15% - 250 employees

– Grants – 35% - 100 grants ranging from $3,000-$150,000

#ACNP17



Storytelling – Internal and External
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Campaign Materials
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Employee Engagement



Employee Engagement

https://vimeo.com/aeronauticsmm/review/18
5046535/5b0077c9ef

https://vimeo.com/aeronauticsmm/review/185046535/5b0077c9ef
https://vimeo.com/aeronauticsmm/review/185046535/5b0077c9ef
https://vimeo.com/aeronauticsmm/review/185046535/5b0077c9ef


Billboards and Advertising
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Internal Communications
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Social Media
LINKED IN
• 2,985 followers 
• 56 Posts
• 7,606 Views

Facebook
• 391 Friends
• 56 Posts
• 156 Followers of page
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Getting Your Story Told Effectively 
When Someone Else is Sharing it

• Know who your audience is: Employers 
and employees

• Make it Easy: Many of the coordinators 
implementing employee giving programs 
share similar resource limitations as 
nonprofits

• Leverage Multiple Media Formats

Key Elements of Good Storytelling:
(1) Human Interest  (2) Emotion  (3) Impact
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