
2015 Annual 

Membership Assembly

#EngagedGiving @AmerCharities



Panelists

Heather Lofkin Wright, PricewaterhouseCoopers – @PwC_LLP

Kimberly Young, America’s Charities – @AmerCharities

Emily Simone, Lockheed Martin – @LockheedMartin

Moderator

Steve Greenhalgh, America’s Charities – @SKGimpact

Charities

The Power of Collaboration, 

Shared Values and Partnerships 

#EngagedGiving @AmerCharities





Heather Lofkin Wright

Corporate Responsibility Director

PricewaterhouseCoopers 

@PwC_LLP

Charities

The Power of Collaboration, 

Shared Values and Partnerships 

#EngagedGiving @AmerCharities











Kimberly Young

Vice President, Business Development

America’s Charities

@AmerCharities

Charities

The Power of Collaboration, 

Shared Values and Partnerships 

#EngagedGiving @AmerCharities



Emerging Trends in 

Corporate Philanthropy Operations

Source: Council on Foundations – Leading Corporate Philanthropy (2012), www.cof.org/corporate 



Emerging Model for Employee Engagement

“Snapshot reveals the most dramatic shift 

we’ve seen in workplace giving”

Snapshot 2013
Trends and Strategies to Engage 

Employees in Greater Giving



Top Components of Future Campaigns

Snapshot 2013
Trends and Strategies to Engage 

Employees in Greater Giving

“Employers understand this changing environment and 

are realigning in ways that integrate corporate goals, employee 

expectations, and opportunities to grow giving.”



Shared Value Partnerships
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Lockheed Martin in the 

Community

Helping to address pressing community needs, 

with a focus on two key business issues - STEM 

education and military/veteran causes.
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Pillars of Community Relations

• Individual
• Workplace campaigns

• Vacation donation 

• University matching gift 

program

• Corporate
• Contributions

• Sponsorships and events

• Individual
• Personal volunteerism

• Corporate-sponsored 

activities

• Team-based
• Group volunteerism

• Drives, collections, etc

• Executive
• Board participation

• Team leaders & champions

• Volunteerism

Employee Engagement Giving
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Our Evolution
• Refined focus areas to better align with business goals

– Focusing on two business issues: STEM education and military 

and veteran support

– Defined targeted impact we want to have on those two issues

• Strengthening contributions program

– Shifting from smaller grants to larger, more impactful grants

– Implemented new measurement process

• Aligning strategic giving with employee volunteer 

efforts

– Using our people to extend our contributions and increase 

impact

• Growing internationally

Driving for Greater Impact
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What We Look for in a Partner

• Driving results within our focus areas

• Demonstrate and measure impact

• Provide opportunities to further contributions with 

employee engagement

• Collaborative approach
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