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America’s Charities®

What Now?
How to Move From Strategy to Success

Anthony Shop, Social Driver — @SocialDriver

Christopher Brooks, Share Our Strength — @NoKidHungry
Chris Jarvis, Realized Worth — @RealizedWorth

Emily Simone, Lockheed Martin — @LockheedMartin

Heather Lofkin Wright, PricewaterhouseCoopers — @PwC_LLP
Perla Ni, GreatNonprofits — @GreatNonprofits

Ryan Scott, Causecast— @Causecast and @Ryan_Scott
Steffan DeClue, Human Rights Campaign — @HRC

Facilitators
Lynne Filderman — @Filderthropic
Kimberly Young, Robyn Neal — @AmerCharities

#EngagedGiving , @AmerCharities
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