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GreatNonprofits
America’s  Charities  Member  Assembly



Market Need:  Lack of Compelling 
On-the-Ground Information



Opportunity: Social Platform Surfaces 
Community-Sourced Feedback 



A Citizen Feedback Tool for Nonprofits



The Rising Tide of Expectations

• The call for more accountability, transparency and 
demonstrated impact

• Community feedback combined with data provides 
a compelling lens

“…GreatNonprofits changed my mind about 
nonprofit  organizations….Not  all nonprofits are 

out there just for the numbers.”
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Co-Founder and Chief Strategy Officer
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Communicating Impact:
From the Data to the Messages

Anthony Shop
Co-Founder + Chief Strategy 

Officer
anthony@socialdriver.com

@afshop @socialdriver









why #thedress?



it’s  all  about  you



Leverage Converging Media

Drive Results with Visuals

Give Users Control
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Give Users Control
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Communicating  Share  Our  Strength’s  Impact



About Share Our Strength and No Kid Hungry

• Share Our Strength was founded in 1984
• The No Kid Hungry campaign was launched in 2010, focused 

on ending childhood hunger in America.
• We are not a direct service organization.
• We work to end childhood hunger with:

– Advocacy
– Awareness
– Connecting kids to effective nutrition programs like school 

breakfast and summer meals.



How do we communicate impact?

Simple!  It takes a village

• Identify the needs – Communications and Development
• Gather and analyze data – Finance and Program
• Collect stories – Program and Communications
• Develop a narrative – Communications and Development
• Craft the message – Communications and Development
• Deliver the message – Communications and Development



We  tell  the  impact  at  30,000  feet…



…and  at  3  feet



And we pay attention to our audience

Explanation 2Explanation 1

Solution Resolution

Advocacy

Connect 
Kids to 
Meals

Awareness

Access to 
programs

Lack of 
resources

Unaware 
of support

End 
Hunger

Problem

Kids are 
hungry

You 
donate

Kids eat
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COMMUNICATING IMPACT:  
From The Data To The Messages

Steffan DeClue |  Associate Director, Foundation Relations



• Lack of significant 
statewide infrastructure or 
investment by broader 
LGBT movement 
organizations/funders

• Few or no statewide or 
municipal legal 
protections

• Public perception of the 
“most  difficult”  states  
(conservative, rural, etc.)



MEMBER & 
SUPPORTER

DATA



RUNNING TOTALS BY STATE
0-24mo Members

State 1yr Goal 3yr Goal 5yr Goal 3/3/2014 4/1/2014 5/6/2014 6/2/2014 7/2/2014 8/1/2014 9/1/2014 10/1/2014

AL 1,839 3,344 5,016 1,672 1,888 1,898 1,913 1,908 2,001 2,026 2,057 

AR 1,588 2,888 4,332 1,444 1,675 1,667 1,681 1,708 1,851 1,854 1,869 

MS 781 1,420 2,130 710 810 833 848 857 860 886 893 

0-24mo Supporters

State 1yr Goal 3yr Goal 5yr Goal 3/3/2014 4/1/2014 5/6/2014 6/2/2014 7/2/2014 8/1/2014 9/1/2014 10/1/2014

AL 12,550 16,734 25,101 8,367 8,583 8,583 8,281 8,161 8,509 9,114 9,829 

AR 11,547 15,396 23,094 7,698 9,378 9,383 9,157 9,388 9,840 10,174 10,587 

MS 5,441 7,254 10,881 3,627 4,711 4,727 4,603 4,537 4,863 5,112 5,470 

Total Members + Supporters

State 3/3/2014 4/1/2014 5/6/2014 6/2/2014 7/2/2014 8/1/2014 9/1/2014 10/1/2014

AL 10,039 10,471 10,481 10,194 10,069 10,510 11,140 11,886 

AR 9,142 11,053 11,050 10,838 11,096 11,691 12,028 12,456 

MS 4,337 5,521 5,560 5,451 5,394 5,723 5,998 6,363 

39,820 
RECORDS IN ALL 3 STATES



SURVEY/POLLING

WHAT WILL 
WORK IN 
YOUR STATES?

AR + AL + MS RECORDS



TEST
MESSAGES



DEVELOPED SPECIFIC 
COMMUNICATION STRATEGY



ALL  GOD’S  CHILDREN  VIDEOS
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