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High Performing Charities Initiative – 
How to Qualify 

GuideStar Gold Cluster – To be included in the GuideStar Gold Cluster you need to 
achieve GuideStar Gold status, that includes completing your Charting Impact Profile.   
 
High Performing Charities Cluster – To be included in the High Performing 
Charities Cluster, you need to meet the following qualifications: 
  
!  Achieve and maintain GuideStar Gold status 
!  Meet BBB Wise Giving Alliance (BBBWGA) 20 Charity Accountability Standards  
!  Achieve and maintain either a Charity Navigator (CN) 3 or 4 star rating OR a 

GreatNonprofits 4 or 5 star rating. (Charities already rated less than 3 stars on 
Charity Navigator may not substitute this with a GreatNonprofits rating.)  



High Performing Charities Initiative – 
How You Will Benefit 

"  America’s Charities will present these 
GuideStar Gold and High Performing 
Charity Clusters to our private sector 
employers with the goal of incorporating 
these charity groupings in their employee 
engagement programs.  
 
 

"  GuideStar Gold and High Performing 
Charities clusters will be featured on our 
website, in your profile on our website, on 
our social networks and in blogs. 
 
  

"  You can leverage your “High Performing” 
status in many ways including on your web 
site, on your promotional materials, on social 
platforms, in grant proposals, and more.  
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What is Charting Impact? 

A framework for advancing strategic thinking. 

A standardized method for sharing concise 
information with key stakeholders and the 
public. 



The Five Questions 



Benefits Include 

1.  Encouraging people to invest their money, time, and 
attention in effective organizations. 

2.  Highlighting the difference your organization makes. 

3.  Sharpening your approach. 

4.  Positioning your organization to work with and learn from 
others. 



Suggested Time and Staff 

We recommend involving 5 – 6 people, from all 
parts of your organization  
 
Over a period of about two or three weeks 
 
Pilot test suggests 7 to 14 cumulative staff hours 
 
 
 



Reference Documents 

1.  Mission statement 
2.  Vision statement 
3.  Strategic plan 
4.  Logic model 
5.  Theory of change 
6.  Program descriptions 
7.  Evaluation plans 
8.  Annual report 
9.  Other documents 



Writing and Review Process 
 
Each organization will have a unique process, potentially including: 
 
Discussions 
  Senior management team meeting 
  Board of directors meeting 
  In teams or departments 
  Before, during, and after writing process 
 
Writing and Review 
  Collaborative - assigning responsibility for each question 
  Centralized - involving limited or multiple reviewers 
  Straw-man before conversations vs. Full draft developed after 
 



When Writing, Consider These: 

How are your answers to each question connected to 
each other? Are you telling a cohesive story? 
 
What assumptions are you making in your responses? 
Which should you explain? 
 
Include specific example and measures where 
appropriate. 

  
Keep your external audience in mind – be concise, 
direct, and specific. 
 



The GuideStar Exchange 



GuideStar 

8 Top Donor Advised 
Funds: 

*Fidelity Charitable Gift Fund 
*Schwab Charitable Gift Fund 

 
20 Donation Processing 
Sites Processing $150M+ 

annually: 
*Network for Good 

*Just Give 
 

5 Major Online 
Destinations: 
*Facebook Causes 
*Search Engines 

10M annual visitors to 
GuideStar.org  

49K social media 
followers 

Data Reaching… 

100s of other clients and 
partners 

Data about 1.5M 501c3 
nonprofits 

*IRS 
*GuideStar Exchange 

*DonorEdge Community 
Foundations 

140,000+ nonprofit reviews 
from beneficiaries, 

volunteers: 
*GreatNonprofits 

Value Proposition to NPOs: 
Data Distribution 

Impact assessments about 
600+ nonprofits from 5 

Expert Partners (via 
TakeAction at GuideStar): 

*Philanthropedia, GuideStar 
*GiveWell 

*RootCause 

Data Coming into GuideStar: 



*Standard Eventbrite Service fees are 2.5% + $.99 per ticket. Please note that standard credit card processing fees still 
apply. Eventbrite offer valid only for new customers through December 31, 2014.  

Gold Level:  
Impact Information 

Requirements Benefits 
Charting Impact report (goals, 
strategies, capabilities, indicators, 
progress) 

Widget to add Gold Participation Logo  
to organization’s Web site 

Nonprofit’s confirmation that Charting 
Impact information is up to date and 
accurate 

Silver benefits 

Silver level requirements Bronze benefits 
Bronze level requirements 1 free seat (annual subscription) of 

GuideStar Premium, a $1500 value 
Completely waived Eventbrite service 
fees* 





How to Participate 

http://www.guidestar.org/CIPdf.aspx?orgId=572285441 



The Charting Impact 
Resource Center 



Discover more information on Charting Impact 
 
"  The history of Charting Impact 
"  Benefits of the reports 
"  Tips for completing your report 
"  Resources for completing your report, including 

•  Each question 
•  Grant Applications 
•  Sub-Sectors 

www.independentsector.org/charting_impact 

The Charting Impact 
Resource Center 



Thank you! 
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Transparency,+Engagement+and+
Showcasing+Impact+Online+

A+perspective+from+GreatNonprofits.org+–+
the+Yelp+for+Nonprofits+



Hurricane Katrina & How We Started 



A"Citizen"Feedback"Tool"for"Nonprofits"

•  1.8mm+Nonprofit+&+project+profiles+
•  >5,500+US+City+&+Issue+Pages+

•  ~200,000+reviews+
•  >20,000+Nonprofits++



Content"syndication"partnerships"across"nonprofit"
information"platforms"to"audience"of"20million"

Open"Syndication"of"Content"



Samples"of"How"your"reviews"are"syndicated…"



Getting"Started":"Complete"Profile"

Add:+
•  Logos+
•  Website+
•  Social+

sites+

Add:+
Your+
mission+
statement+

Add+
Photos+
Videos+

Add+
Impact+
statements+

Invite+
Reviews+

Add+
Badges+to+
your+site;+
marketing+



INVITE REVIEWS"

1" 2" 3"

Getting"Started":"Invite"Reviews"



Sample"Outreach:""Email"



Sample"Outreach:""Your"Website"



Sample"Outreach:""Press"



Sample:"Social"Media"&"Marketing"



For"More"Ideas"on"Social"Media."
"See"Tagboard:""#GreatNP14"



The"Importance"of"Third"Party"
Endorsements"S"Seals"

Likelihood)the)Presence)of)Ratings)Seal)
will)Increase)Giving))

Source:+Able+Atruist+



Lessons"Learned"

! Feedback+needs+to+be+easy,+fast+
and+inexpensive+to+collect++

! Feedback+needs+to+be+easy+to+
understand+Z+for+everyone+

! Feedback+needs+to+be+dynamic,+
and+part+of+continuous+
management+improvement+

! Feedback+should+not+be+edited+
! Feedback+should+be+public+



Why+Reviews+Matter+

92%+of+consumers+
trust+

recommendations++
from+friends+&+

family++

A+oneZstar+
improvement+on+
Yelp+leads+to+a+9%+

increase+in+
revenue+

70%+of+consumers+
trust+online+reviews+
as+much+as+personal+
recommendations+

Source:+Nielson+



Social+Media+&+
Marketing+Guide…+
Guides)will)be)emailed;)you)can)also)
get)a)free)copy)of)the)guide)below:)
Click)here:)http://slidesha.re/1dyOW4l)
)
Email:))))))tara@greatnonprofits.org)
Or)Visit:)greatnonprofits.org)
)
Other)information:)
Greatnonprofits.org)
@GreatNonprofits)
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